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BACKGROUNDBACKGROUND

� RenoMarkTM program launched by GTHBA (now 
BILD) in Fall 2001

� Endorsed by CHBA February 2007
� Endorsed by OHBA May 2007
� Part of renovator membership
� Works with License agreements

� BILD / participating local/provincial HBA
� Participating HBA / local contractors



BACKGROUNDBACKGROUND

The RenoMarkTM program:
� Gets you members
� Helps you retain members (value add program)
� Differentiates HBA members from non-members
� Is a consumer confidence program
� Overcomes “Mike Holmes” syndrome
� Is a voluntary, industry self-regulation program



RenoMarkRenoMarkTMTM localslocals

� 32+ local markets and 8 provinces
� Greater Toronto Area
� Calgary
� Edmonton
� Central Alberta (Red Deer)
� Saskatoon
� Manitoba (Winnipeg)
� Durham Region
� Greater Ottawa 
� Greater Dufferin
� Peterborough & The Kawarthas 
� St. Thomas & Elgin
� Niagara
� Greater Windsor
� Regina
� London
� Greater Vancouver

� Waterloo Region
� Simcoe County
� Central Vancouver Island 

(Nanaimo)
� Chatham-Kent
� Quinte
� CHBA-Sea to Sky 
� Hamilton/Halton
� Haliburton
� Central Okanagan
� New Brunswick & PEI

Pending

� Guelph
� Lethbridge 
� Central Nova Scotia



Program ComponentsProgram Components

� Code of Conduct
� Website and list of RenoMarkTM Contractors
� Advertising
� Home Shows
� RenoGuide
� Public Relations and Local Leadership
� Participant Marketing Tools



Code of ConductCode of Conduct
� Be a member in good standing of the Guelph & District Home Builders’ Association.
� Abide by the CHBA Code of Ethics.
� Provide a detailed, written contract (including scope of work) for all jobs.
� Offer a minimum two year contractor warranty on all work (excludes minor home 

repair).
� Carry a minimum of $2 million liability insurance.
� Have coverage for worker safety and employers’ liability and/or work only with 

subcontractors who carry such coverage.
� Carry applicable licenses and permits.
� Maintain a professional level of knowledge of current building codes, permit 

procedures, and technical skills through continuing education.
� Maintain a safe and organized worksite. (good neighbour policy)
� Return phone calls within two business days.



WebsiteWebsite



Web SiteWeb Site



WebsiteWebsite



AdvertisingAdvertising

� Creates demand for RenoMarkTM

contractors and drives qualified traffic 
to shows

� Directs homeowners to 
www.renomark.ca



AdvertisingAdvertising



Home ShowsHome Shows

� Destination Renovation 
at the National and Fall 
Home Shows

� Homeowners go to home 
shows
� Renovation Conversation
� Renovation Inspiration
� Renovation Information

� RenoGuide
� List of RenoMarkTM

contractors



RenoGuideRenoGuide

� Distributed by 
participants and the 
Association

� Underscores the 
importance of dealing 
with a professional 
RenoMarkTM renovator

� Distributed as part of 
renovation kit with list of 
RenoMarkTM members



RenoMarkRenoMarkTMTM



Public RelationsPublic Relations



In the NewsIn the News

Original story 
National Post
March 12, 2010

“I will use the 
RenoMarkTM database 
to short-list my choice 
of renovators. This is a 
wonderful resource for 
homeowners.”

-- Miriam Rasche



In the NewsIn the News

First story lead to RenoMarkTM

story published April 8, 2010:
� Calgary Herald
� Victoria Times Colonist
� Vancouver Sun
� Global TV Edmonton
� Canada.com
� Edmonton Journal
� Ottawa Citizen
� plus many more …

� 22 stories across Canada
� 444 direct references to

“Don’t be intimidated by
that renovation”

� Now 5,670 direct references 
as of October 15, 2010



In the NewsIn the News

I’d advise sticking to companies that have a third-
party endorsement, such as RenoMarkTM.”

-- Ellen Roseman



In the NewsIn the News

Three RenoMarkTM

contractors emailed 
BILD, to say they were 
interviewed, provided 
references, etc. but did 
not get the job.  

“I guess the price was 
too high to do the job 
right the first time 
around. Maybe when he 
gets the job 
finally completed, he 
can reflect back to our 
quote with less shock. ”



Social MediaSocial Media

Bildblogs.ca



LocalLocal

LeadershipLeadership

Simcoe County



Public RelationsPublic Relations



Public RelationsPublic Relations

Magazines featuring 
RenoMarkTM lists:

� Home & Décor
�National column

� Reno & Décor



RenoMarkRenoMarkTMTM

AwarenessAwareness



LocalLocal

LeadershipLeadership

Manitoba

http://www.renomark.ca/
Manitoba/News_Events.asp



Participant Marketing ToolsParticipant Marketing Tools

� lawn signs for  RenoMarkTM

Renovator
� RenoMarkTM stickers
� RenoMarkTM Certificate
� Renovation Month



MiscellaneousMiscellaneous



Program ComponentsProgram Components

� Website and RenoMarkTM contractor list
� Advertising
� Home Shows
� RenoGuide
� Public Relations
� Participant Marketing Tools



RenoMarkRenoMarkTMTM

Thank you


